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Popis problému

Pfi standardni implementaci méfeni Google Analytics 4 (dale jen GA4) m{iZeme pfi
porovnani dat mezi Google Analytics a Dognetem vidét rozdily v tom, kolik transakci
je pfifazeno siti Dognet. Je to zplsobeno rozdilnym zplisobem, jakym na atribuci
pohlizi Dognet a GA4:

Dognet

Kdyz uzivatel proklikne z Dognet affiliate stranky, tak se mu ulozi cookie, ktera pfi
opétovné navstévé a dokonceni ndkupu (30 dnl od prokliku) pfifadi atribuci Dognetu.

GA4

V GA4 se standardné pouzivaji atribuce na Urovni session (relace) uzivatele nebo
atribuce, kterd uzivatele ziskala/pfivedla na stranku (first user akvizice). Kdyz se
uzivateli uprostfed session zméni jeho source/medium, tak to nevytvofi novou
session. Ve starsi generaci Google Analytics (Universal Analytics) zména vytvofila
novou session.

Ukazme si na pfikladech, kdy mohou vznikat rozdily:
1) PFimy proklik ze sité Dognet a okamzity nakup:

Kdyz novy uzivatel proklikne na stranky obchodu ze sité Dognet, hned pfida
produkt do kosiku a nasledné hned uspésné udéla transakci, tak jak GA4, tak
Dognet zaznamena korektnég, ze se jedna o atribuci siti Dognet. V tomto
jednoduchém scéndfri tedy data sedi. (v GA4 bude session source/medium a
first user source/medium dgt/cpc)

2) Proklik pres vyhledavani Google a nasledny proklik pres sit Dognet:

Uzivatel vyhleda produkt na Googlu a nasledné se proklikne na produkt. Pfida
zbozi do kosiku, ale uvédomi si, Ze by jesté mohl zkusit najit na internetu
slevovy kupon. Vyhleda tedy kupon ze sité Dognet a proklikne se pres néj zpét
na stranku. Tam dokon¢i nakup. V tomto pfipadé bude Dognet korektné
reportovat atribuci. V GA4 bude vSak rozdil - session source/medium bude
google/organic (uzivatelova ptvodni ndvstéva). Tento scénar tedy bude pfi
nasledném porovnani generovat rozdily. V Universal Analytics by Cisla sedéla -
zmeéna session/medium totiz vytvofila novou session, ktera potom skoncila
nakupem.

3) Proklik pres Dognet a nasledné vyhledani a koupé produktu pres reklamu
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Uzivatel se proklikne pres Dognet a dostane se na stranku produktu. Neudéla
nic jiného a na stranky produktu se vrati za tyden pres proklik na reklamu na
Googlu a nasledné transakci dokonci. Dognet zapocita atribuci. V GA4 v

tomto pfipadé bude prvni session uzivatele dgt/cpc. Druha session s transakci
vSak bude jiz pfifazena google/cpc. First user session source/medium bude
dgt/cpc.

4) Vice session s rliznymi source/medium

Uzivatel pfijde na stranku pres vyhledavani Google a nic neudéla. O par dn(
zpét se na stranku vrati pres sit Dognet a prida zbozi do kosiku, ale nedokonci
nakup. O den pozdéji klikne na reklamu na Facebooku a transakci dokonci. | v
tomto pfipadé bude rozdil mezi GA4 a Dognetem. Dognet korektné priradi
atribuci, v GA4 vSak Dognet uvidim pouze jako session source/medium u
druhé navstévy, ktera vSak neskoncila nakupem

ReSeni

Pro spolehlivéjsi zplsob reportovani dat jsme pfipravili nasledujici feSeni. Uzivateli se
po prokliku vytvofi cookie, ktera se nastavi na platnost 30ti dn(i (stejné jako v pfipadé
logiky, kterou ma Dognet). Hodnota cookie je 1. Kdyz nasledné uzivatel dokonci
transakci, tak se do GA4 posle hodnota cookie 1. Nasledné si v datech m(iZzu zobrazit
transakce, u kterych je hodnota této proménné 1. Tim spolehlivé a jednoduse ziskam
pocet transakci ze sité Dognet.

Implementace

Pro implementaci tohoto reseni je potfeba mit na strance Google Tag Manager
(GTM) kontejner, pres ktery je nastaveno posilani dat do GA4.

GTM
V GTM jdu do Tagu (Znaéek) a vytvofim si Custom HTML tag
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Workspace ~ Approvals  Versions Admin GTM-KFD6H5N  Workspace Changes: 6 Preview m

CURRENT WORKSPACE

Cookie > Tags test X @ New
[ Name 2 Type Firing Triggers Last Edited

@@ Overview

» Tags ~—

@ Triggers

M Variables

B Folders

=2 Zones

DO Templates

X UntitledTag 3

Tag Configuration

Tag Type

Custom HTML

< Custom HTML Tag

HTML ®

O Support document.write @

> Advanced Settings

Do kédu vlozim nasledujici skript, ktery bude nastavovat cookie:

<script>

function setCookie(cname, cvalue, exdays) {
var d = new Date();
d.setTime(d.getTime() + (exdays*24*60*60*1000));
var expires = "expires="+ d.toUTCString();

document.cookie = cname + "=" + cvalue + ";" + expires + ";path=/";

}
setCookie("dognet_affiliate", 1, 30)

</script>

Tag si pojmenuiji podle libosti (napfiklad Dognet Affiliate Cookie) a pfejdu na sekci
trigger




X Dognet Affiliate Cookie [

1 <script>
> function setCookie(cname, cvalue, exdays) {
var d = new Date();
4 d.setTime(d.getTime() + (exdays*24%60%60%1000));
var expires = "expires="+ d.toUTCString();
document.cookie = cname + "=" + cvalue + ";" + expires + "jpath=/";
7}
9 setCDDkie("dcgnetiaffillate”, 1, BB)
16 </script>

Triggering

Choose a trigger to make this tag fire...
Learn More

Dam pridat novy trigger a zde se implementace m{ze liSit podle toho, jaka
technologie je vyuzita z pohledu souhlasu s cookie souhlasem (tim, Ze se pfimo
pracuje s cookies, tak je spusténi skriptu podminéno souhlasem uZzivatele s cookies).
Standardné, pokud je vyuzivan Google Consent Mode, s kterym pracuje vétsina
poskytovatell cookie bannerd, tak v Advanced Settings (tam se dostanu pres kliknuti
do kdédu) daného tagu se zaskrtne, Ze je vyzadovan analytics_storage consent’.

" Podminéni souhlasu konkrétné s kategorii analytics_storage je pouze nase doporuceni. Pravni vyklad
se zde mUze lisit v zavislosti na spole¢nosti a znéni cookie banneru. Dalsi variantou je napfiklad
navazani na marketingovy souhlas s cookies, cemuz odevidé kategorie ad_storage



https://developers.google.com/tag-platform/security/guides/consent?consentmode=advanced

v Advanced Settings

Tag firing priority (&

[] Enable custom tag firing schedule

|:| Only fire this tag in published containers. @

Tag firing options

Once per event -
> Tag Sequencing ®
> Additional Tag Metadata ®

v Consent Settings ™ @

Additional consent checks
O Not set

O No additional consent required @

@ Require additional consent for tag to fire @

analytics_storage e

+ Add required consent

V samotném triggeru si zvolim Custom Event a jako Event name zvolim

cookie_consent_update (i zde se v§ak mize nastaveni bannert lisit a banner mlze
pouzivat jiny ndzev eventu).

e All Elements
@ Just Links

User Engagement

e Element Visibility
e Form Submission
e Scroll Depth

° YouTube Video

Other

° Custom Event

@ History Change

X Choose trigger type



X Dognet Affiliate - a_aid 3

Trigger Configuration
Trigger Type
° Custom Event

Event name

cookie_consent_update D Use regex matching
This trigger fires on
(O AlicustomEvents () Some Custom Events

Fire this trigger when an Event occurs and all of these conditions are true

Event A contains - - +

Zvolim New Variable a jako druh dam URL. Jako typ zvolim Query a jako kli¢ dam
a_aid.

X a_aid O

Variable Configuration

Variable Type

Q URL

Component Type

Query
Query Key @

a_aid

Proménnou ulozim (napfiklad jako a_aid) a to mé vrati na nastaveni samotného
triggeru. Tam si definuji podminku dané proménné - a_aid se nerovna undefined.




X Dognet Affiliate - a_aid [

Trigger Configuration
Trigger Type
e Custom Event

Event name

cookie_consent_update [ use regex matching
This trigger fires on
(O AlicustomEvents (@) Some Custom Events

Fire this trigger when an Event occurs and all of these conditions are true

a_aid - does not equal - undefined - +

Tim, Zze Dognet mUze jesté vyuzivat query parameter visitorld, tak cely proces
zopakuji pro query parametr visitorld (tj, vytvofim novy trigger).
X Dognet Affiliate - visitorld [

Trigger Configuration

Trigger Type

@ Custom Event

Event name

cookie_consent_update

This trigger fires on

visitorld does not equal undefined

Tim mam nastaveny skript, ktery se spusti v momenté, kdy je soucasti URL budto
query parametr a_aid nebo visitorld a zaroven kdy uzivatel dal souhlas s cookies.
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X Dognet Affiliate Cookie [

3 var d = new Date();
4 d.setTime(d.getTime() + (exdays*24%60%60%1000));

5 var expires = "expires="+ d.toUTCString();

&  document.cookie = cname + "=" + cvalue + ";" + expires + "jpath=/";
7'}

8

3 setCookie("dognet_sffiliate”, 1, 30)
10 </script>

Consent Settings %™ @

Additional consent checks
Require additional consent for tag to fire

analytics_storage

Triggering
Firing Triggers

Q Dognet Affiliate - a_aid
Custom Event
OR

° Dognet Affiliate - visitorld
Custom Event

V GTM prejdu do Variables a vytvorim si 1st Party cookie proménnou, ktera bude Cist
hodnotu cookie “dognet_affiliate”.

X Choose variable type Q
[ Discover more variable types in the Community Template Gallery >
Navigation

HTTP Referrer
The value is set to the HTTP referrer.

URL

Page Variables

e 1st-Party Cookie

The value is set to the first value of the 1t party cookie with the matching name.

G Custom JavaScript
This variable uses the provided JavaScript function to calculate its value in the browser. Each
time this variable is used, the function will be executed and its return value will be used.

Data Layer Variable

9 JavaScript Variable
The value is set o that of the global JavaScript variable you specify.

X dognet_affiliate [

Variable Configuration

Variable Type

0 1st-Party Cookie

Cookie Name
dognet_affiliate
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V posledni fazi v GTM nastavim samotné odesilani hodnoty cookie do GA4. Prejdu do
tagll a najdu si samotny GA4 tag, ktery odesila purchase event. Pfidam Event
parametr, ktery se bude jmenovat dognet_affiliate a jako hodnotu dam

{{dognet_affiliate}}, ¢imz se odkazu na proménnou, ktera byla vytvorena v predchozim
kroku.

GA4 - purchase [

Tag Type
Google Analytics: GA4 Event

. Google Analytics

Measurement D

@ nput your Measurement ID. Learn more

Event Name (@

purchase S

|:| Include user-provided data from your website (@

~  Event Parameters

Event Settings Variable

None hd
Event parameter Value
dognet_affiliate Ed {{dognet_affiliate}} Ed S

Add parameter

Tim mam ¢ast v GTM ukoncéenou a mlizu prejit do GA4, kde si parametr definuju tak,
abych s daty mohl pracovat v rozhrani a reportech GA4.

GA4

V GA4 jdu do nastaveni Custom Definitions, kde si vytvofim Custom dimenzi:

10
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LT i At ~ = mmm s -
(] + Create ~ BN Subproperty management [©) B  Datacollection @
m 28:  Property access management [©) A, Dataimport ®@

Admin
@ My preferences @ Property change history ®@ @ Data retention @
Setup Assistant Fe Scheduled emails @ Y  Datafilters @
(€]
= Analytics Intelligence Search Histor Data deletion requests
Account settings ~ - v 9 v ® Q q ®
» Account
i Data display Product links
Property settings ~
These settings control how data is shown in your reports These settings control which products link to this property
»  Property
R Events [©] d# Google AdSense links
» Data collection and modificat...
Key events Google Ads links
» Datadisplay R v @ A 9
» Product links 8=  Audiences ®@ /,_ Ad Manager links
B0 Comparisons @ @  BigQuery links
qu Custom definitions @ > Display & Video 360 links
/ 4 Channel groups ® 0 Floodlight links
°2. Attribution settings @ ﬂ Merchant Center links
=@  Reporting identity @ > Google Play links
e =®  Expanded data sets @ Q Search Ads 360 links
< 1 4 ~ e ~ -~ - RN

Jako Dimension name si zvolim libovolny nazey, se kterou potom budu pracovat v
reportech. Jako Event Parameter si zvolim dognet_affiliate.

X  New custom dimension

/\ Creating a custom dimension with a high number of unique values may negatively
impact your reports. Be sure to follow best practices when creating custom
dimensions.

Learn more about best practices

Dimension name @ Scope®
Dognet Affiliate Event v
Description®

Prokliky ze sité Dognet

Event parameter @

dognet_affiliate v

11




Tim mam Custom Parametr zaregistrovany a mohu s nim pracovat v reportech.
Jednou z moznosti je pfes Explorations/Priizkumy, kde si vytvofim report pro pocet
purchase eventu. Do filtru si dam, aby se proménnd dognet_affiliate rovnalo 1. Tim
dostanu pocet transakci uzivatel(, ktefi se proklikli skrze Dognet sit.

|E Variables

EXPLORATION NAME;

»@® B8 2

ustom
18 Aug - 19 Aug 2024

SEGMENTS

i Eventname

i dognet_affiliate

.. Session manual
** source/medium

| # Transaction ID

Testing

Doagnet Affilitation 2\

X €8 Settings X o Free-form 1
e Date
5 v
Totals
VALUES
i Event count 1 20240818
2 20240819

[
1+ Drop or select metric
[

CELL TYPE

Bar chart A

FILTERS

Event name exactly
matches purchase

dognet_affiliate exactly
matches 1

. Drop or select dimension
or metric

v 4L 4 2O~

v Event count
7

5

2

Po vypublikovani zmén v GTM a po nastaveni GA4 se celé feSeni otestuje. Zde
existuje vice zplsobd, jednim z nich je pres rozsireni do Google Chrome, ktery
umoznuje real-time zobrazeni posilanych dat do GA4. Postup je nasledujici - rozsireni
se zapne (musi u né&j v prohlize¢i svitit ON). V jedné zéloZce si zapnu debugovaci
okno GA4, kam se dostanu pres nastaveni:

12


https://chromewebstore.google.com/detail/google-analytics-debugger/jnkmfdileelhofjcijamephohjechhna?hl=en

PROPERTY SETTINGS

a ] + Create «
Property Data collection and modification
m Admin These settings affect your property What's a property? These settings control how data is collected and modified
@ My preferences BN Property details @ ZZ  Datastreams @
@ SSHpls g :8:  Property access management @ B  Datacollection @
Account settings ~ )  Property change history @ 1 Data import @
» Account Bp Scheduled emails ® &  Dataretention ®
Property settings ~ ZQ,  Analytics Intelligence Search History @ Y Data filters @
» Property 7  Data deletion requests @

» Data collection and modifica...

- Datadisplay
Events
Key events
Audiences
Comparisons
Custom definitions
Channel groups
Attribution settings
Reporting identity
DebugView

»  Product links

o ¢

Data display

These se

8

o

e

=
=

we B o> B

Events

Key events
Audiences
Comparisons
Custom definitions
Channel groups
Attribution settings
Reporting identity

DebugView

ttings control how data is shown in your reports

Product links

These settings control which products link to this property
##  Google AdSense links

N\ Google Ads links

4‘ Ad Manager links

BigQuery links

Display & Video 360 links

Floodlight links

Merchant Center links

e @ @ @ @ @ @ @ @

Google Play links

Search Ads 360 links

© PV T HO

Search Console links

©2024 Google | Analytics home | Terms of Service | Privacy policy | [E Send feedback

Otevru si druhou zalozku a pfijdu na stranku pres sit Dognet, popfipadé si upravim
URL tak, aby byl pfitomen query parametr a_aid (napfiklad
https://www.testovacistranka.sk/?a_aid=123). Po odsouhlaseni cookies se podivam,

jestli cookie existuje - pres ctrl + shift + ¢ se dostanu do vyvojarské konzole, kde
kliknu na Aplikace, kde se mi zobrazi cookies, které mam na strance a pokud vidim,
Ze existuje cookie cognet_affiliate, tak se coo

‘% [o Elements

~

Application C
[ Manifest Name
o

£ storage

Storage

» BB Local storage

» EH Session storage
* & IndexedDB

¥ (> Cookies

@ https/ftd.doubledlick.net
@ Private state tokens
B Interest groups
E Shared storage
B Cache storage
@ Storage buckets

Network  Performance

Y dogne

A Value

% Service workers dognet_affiliate 1

kie nastavila v poradku.

rity ighthi Recorder 34 432 m3 | 8 1 X

HttpO... Secure Same.. Partiti.. Cross... Priority
Mediu...

Pro otestovani, ze se data spravné poslou do Google Analytics, musim udélat
transakci. Po uspésné transakci prekliknu do GA4 a podivam se na event purchase,
ktery by se mél zobrazit (spolu s poslanym parametrem dognet_affiliate):
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https://www.testovacistranka.sk/?a_aid=123

TOP EVENTS 6 TOTAL
purchase X
LAST 30 MINS 0: 2 Qo

e page_view Parameters User properties page_view 2
purchase 2
16-08:49 purchase » batch_ordering_id 1
) first_visit 1
49s
» batch_page_id 1 session_start 1
150500 ¥ currency 1
265
16:07-34 » debug_mode 1
purchase
* dognet_affiliate 1
e session_start
1
e page_view
¥ ga_session_id 1
€ rstisit
A — b ga_session_number 1
g6 non_personalize
16:07:33
» page_location 1
USER PROPERTIES ACTIVE NOW )
» !
page_title non_persenalized_ads 0

Zaver

| po implementaci tohoto FeSeni je vSak nutno brat v ivahu to, Ze data z GA4 nebudou
nutné 1:1 odpovidat datim v Dognetu. Toto feSeni ma za ukol rozdily pouze co nejvice
minimalizovat (z pohledu atribuce). Rozdily jsou zpUsobeny vice faktory. Jednim z nich je Ze v
pfipadé, Ze se béhem nakupu u uZivatele nenachazi Dognet cookie (pfestoZe se pfed tim
proklikl od affiliate partnera) z divodu odstranéni, vlivem blokatorl nebo navStévy pres
anonymni okno prohlizeCe, tak se transakce zaznamena doplfikovym trackingem na zakladé
identifikace zafizeni. Takto zméfené transakce neni technicky mozné v GA4 pfifadit Dognetu,
protoZe na Urovni sessions jiZ Dognet nefiguruje, protozZe posledni uzivatelova session
nebude Zadnym zpUsobem spojena s pfedchozimi.

Z naSeho pohledu, kdy jako agentura spravujeme GA4 pro velké klienty s velkymi objemy dat,
je tento problém pomérné Casty, kdy data z rozdilnych analytickych systému nikdy nesedi 1:1
s tim, co je reportovano v GA4. DUvodem jsou jiné datové modely a jiny nahled na data.

Kontakt
Ondrej Takac

+421 948 493 147
takac@dognet.sk
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